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Ways of Administering Surveys (roughly 
in order of expected response rate) 

In person 

Phone  

Paper, in person 

Email (usually with a link) 

Web 

Mail 
. 



Web survey problems 

Loss of  context  

What exactly are you asking about, what are they responding to? 

Are you reaching them at the appropriate point in their interaction? 

Incomplete responses  

Multiple submissions 
Are you actively preventing repeated voting?  

Response rate problems 
Low rate 

Hard to calculate 



Some sources of error 

Sample, respondents 

Sampling bias  

Coverage (survey misses too much of  the population)  

Non-response (responders are different than non-responders) 

Question choice 

Question wording 

Question order 

Measurement: method of  administration  

Inferences from the data 



SAMPLE AND RESPONDENTS 



Sampling/response, in colloquial terms 

Who do you want? 

Who can you try to get? How? 

Who do you actually get? 



Samples  

Universe (everyone) 

Statistically valid 

Sample size 

Randomness 

Convenience 
Self-selected 

Snowball 



Making a sampling method 
Often not a “frame” in the traditional sense 

How will you invite representatives of  your target audience to take 
your survey? 



How many people do you need to survey?  

Population size 

Confidence level (usually at 95%) 

Confidence interval (margin of  error) 

 Sample size per segment 

(1)  Use an online sample size calculator 

(2)  …for a rough estimate  



Response Rates 

% of  sample who actually participate 

low rates may indicate systematic bias 
Whom did you miss?  Why? 

Who chose to cooperate? Why? 

How much is enough?  
For statistically valid sample 
Babbie: 50% is adequate;  70% is very good 

Web surveys tend to be 3%, 5%.... 



Increasing response rates 

Good design 

Short 

Easy to answer 
immediately 

Personalized 

Repeated active contact  

Explanation/request 
Explain purpose of  study 

Why you need them 

Incentives  
Reporting back to respondents 

Money; entry in a sweepstakes 

Dillman,D.A.,Smyth,J.D.andChristian,L.M.(2009) 
Internet, Mail and Mixed Mode Surveys: The 
Tailored Design Method 



Active vs passive sampling 

Active 

Solicit respondents 

Passive 

Display request 

Popup box: “would you take a 
few minutes to help us…” 

Link on a site 



Active sampling tactics 

Use sampling frame to develop a list 

Contact them (email, phone et cetera) 

Keep track of  who responds 

Follow up with non-respondents if  possible 
to try again 

Compare respondents/non-respondents 
looking for biases 



Example email request 





Passive: problems may include 

Response rate probably unmeasurable 

May be difficult to compare respondents to 
population as a whole 

Likely to be biased (systematic error) 
Frequent users probably over-represented 

Busy people probably under-represented 

Disgruntled and/or happy users probably over-represented 



RUNNING THE SURVEY 



What to look for in a web survey tool 

# of  questions you can ask 

# of  respondents 

How long the survey will be available 

Variety of  question designs/formats, or at least 
the designs you need 

Kind of  data analysis they support 

Reports they produce for you 

Whether you can download data into Excel etc 

How long the data will be available to you 

Most have free/lowcost versions and premium 



Before you run the survey, PRETEST 


